








“It’s	  all	  about	  
Confidence.”	  	  

Christopher	  Lowell	  









Christopher	  then	  
used	  his	  TV	  
pla4orm	  and	  

rela6onship	  with	  
his	  audience	  to	  

assemble	  the	  first	  
fully	  pre-‐

coordinated	  line	  of	  
affordable	  home	  
products	  that	  were	  
foolproof.	  His	  goal	  
was	  to	  give	  his	  

viewers	  the	  actual	  
tools	  with	  which	  to	  
used	  their	  newly	  

reac6vated	  
personal	  crea6vity.	  

His	  signature	  
brand	  hit	  some	  
3800	  stores	  

na6onwide	  and	  his	  
library	  of	  books	  
helped	  give	  his	  

viewers	  an	  ongoing	  
reference	  when	  
ever	  they	  needed	  

it.	  	  	  



Lowell	  began	  to	  see	  the	  economic	  
thunderclouds	  gathering	  and	  knew	  life	  
was	  about	  to	  change.	  “I	  didn’t	  want	  to	  
be	  on	  TV	  talking	  about	  duvet	  covers	  
when	  I	  know	  many	  of	  my	  viewers	  were	  
going	  to	  be	  figh6ng	  just	  to	  keep	  a	  roof	  
over	  their	  heads.	  	  I	  felt	  this	  was	  a	  sign	  
to	  make	  a	  quiet	  exit	  from	  TV	  and	  begin	  
to	  track	  the	  effects	  of	  what	  was	  about	  
to	  come…and	  frankly	  I’d	  done	  what	  I’d	  
set	  out	  to	  do.”	  	  	  



In short of a decade, Lowell had 
succeeded where no one in his field had, 

influencing millions of lives.   



Christopher quietly left 
television at the top of his 
game and immediately 
began working on his 7th 
book, RightSIZE UP since 
all his research showed 
that once the dust settled, 
millions of Americans 
would finally be ready to 
reinvent. 

“Today all my efforts are 
going into helping literally 
half the American 
population rethink their 
lives.  It’s time to purge 
and decide what are our 
true essential and what’s 
just access baggage now 
need to leave behind.“  

When there’s over 2 billion 
square feet of self-storage in 
this country, we need to find 
solutions for people to finally 
let go.   



In addition to finishing his 7th 
book, Christopher is now 
working to make online design 
affordable to literally 55 million
+ average Americans who 
simply cannot afford the 
services. 

“Even if they can get a design 
plan for decent money, most of 
what’s recommended are from 
sources they simply cannot 
afford.”  

Today Lowell is working to 
launch his Room Recipe 
program that pre-coordinates 
design elements across 
inexpensive mass-market 
retailers that time and budget-
challenged folks can actually 
afford.   

“In the end, everyone 
deserves a refuge.” 


